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GEORGETOWN

Cobblestone streets and outdoor streateries. Waterfront picnics

and political watering holes. Canal history and charming boutiques. One of

DC’s original ports, Georgetown is repeatedly named the Best Neighborhood for
Shopping by Washingtonian magazine and welcomes upwards of 12.5 million
domestic visitors annually. The commercial district has been rebounding since
the pandemic, with high retail leasing activity driven by flagship openings and
new, innovative small businesses and restaurants. Georgetown is the most visited
outdoor shopping destination in the region with more visitors per square foot
than any other DC neighborhood.

OFFICE MARKET!*

¢ Existing Office SF: 2.8M
* Avg $/SF/FS: $46.03
e Vacancy Rate: 19.3%

RESIDENTIAL POPULATION
>34,000 within one mile

OUTDOOR & CULTURAL

DEVELOPMENT PIPELINE
PROGRAMMING

¢ Tourism in Georgetown is getting a boost,

e Signature outdoor events, including
Georgetown French Market and Fete de la
Musique - as well as new arts and culture
partnerships with the likes of the French
Embassy — are creating new momentum for
the city’s oldest neighborhood.

The introduction of outdoor streateries
and sidewalk extensions provides 30+
restaurants with outdoor seating

DINING RENAISSANCE

with 440 hotel rooms in the pipeline spread
across four different hotel projects, delivering
as early as 2026. New hotels include
CitizenM, The Canal House of Georgetown,
part of Marriott’s Tribute Portfolio, and The
Bazaar House, a 67-room luxury hotel by
José Andrés Group and Thor Equities.
Adaptive reuse and office conversions have
led to an increase in residential units, with
530+ units in the pipeline, including the 70-
unit Four Seasons Private Residences

e Washingtonian deemed Georgetown the
“in” dining neighborhood for 2023, and the
commercial district has welcomed more than
50 restaurants, cafes and other food service
establishments since 2020.
Stephen Starr and Nancy Silverton have
added to the buzz, by opening the Italian
restaurant Osteria Mozza in the former Dean &
DelLuca space in 2024.
The neighborhood is home to nationally
recognized restaurants such as Reverie (1
Michelin Star), Das Ethiopian (Bib Gourmand),
Lutece, Cafe Milano, and YELLOW.

SELECT RETAIL + RESTAURANT
OPENINGS (2023+)

e Arc'teryx (apparel)

e Barnes & Noble (bookstore)

¢ Framebridge (homegoods)

e Huckberry (apparel)

¢ |ce Cream Jubilee (restaurant)

¢ Olfactory NYC (fragrance)

¢ SKIMS (apparel)

e Steve Madden (apparel)

¢ Tatte Bakery & Cafe (restaurant)
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Metrorail Capital Bikeshare Traffic = Walk e Resid w/in

Stations Stations Counts! 10 min. car ride

Foggy Bottom-GWU, Rosslyn 8 21,000 99 175,600
within the BID M St NW Walker's Paradise

BID Area

GEORGETOWN

O-/2mi 0-3 mi

POPULATION

Population 11,100 345,661
Daytime Population 23,086 729,719
Male 47% 49%
Female 53% 51%
High School Graduate + 99% 97%
Bachelor’s Degree + 91% 84%
Graduate / 61% 51%
Professional Degree

HOUSEHOLDS

Households (HH) 3671 16,268 173,360
Average HH Size 20 1.8 19
Owner-occupied 58% 43% 36%
Renter-occupied 42% 57% 64%
Median Home Value $1,626,856 $1,289,921  $933,305

INCOME

Average HH $251906  $210919  $187,893
Median HH $200001  $147590  $130,552
HH Income <$50k 9% 17% 17%
HH Income $50-$75k 9% 9% 10%
HH Income $75k+ 83% 4% 73%
Average HH Disposable $143689  $122978  $113,234

AGE

Age <20 23% 15% 14%
Age 20-34 40% 43% 41%
Age 35-64 23% 27% 33%
Age 65+ 14% 15% 11%
Median Age (years) 26.6 311 332

CONSUMER EXPENDITURES ($ thousan

$19,660 $76,761  $736,884
$5,238 $18,650  $176,497
$2,653 $10474  $100478
$32,010 $118727 $1,125266

Apparel

Child Care
Computers & Accessories
Entertainment &
Recreation

- Pets $7,900
Food at Home $57,674
Food away from Home $32,760
Health Care $52,927
- Medical Care $18511
Home Improvement $38,985
Household Furnishings $24221
Personal Care $8,319
Vehicle Maint. & Repair $10,664

$29,000  $274,332
$221,266 $2116,173
$126,259 $1,206,865
$198,926 $1.878,576
$69,746  $658,397
$127,369 $1,171,182
$91,619  $869,361
$32,005  $305521
$41,822  $398,143

COMMUTING PREFERENCE

Drove alone 22% 24%
Public transportation 8% 24%
(excluding taxicab)

Bicycle 3% 4%
Walked 26% 15%
Worked at home 37% 28%
Other means 4% 5%

MOBILITY
Traffic Counts' 21,000 MStNW

6,200-17,500 Wisconsin Ave NW

ESRI, 20241. Open Data DC - 2023 Traffic Volumes (rounded to nearest hundred)

CONTACT

Georgetown BID

Joe Sternlieb, CEQ & President
(202)298-9222
jsternlieb@georgetowndc.com
georgetowndc.com

Georgetown Main Street

Rachel Shank Executive Director
(202) 656-4427
rachel@georgetownmainstreet.com
georgetownmainstreetcom 244




