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LISC Overview

Elevating Equity
The Black Love Experience

Housing: A Basic Need
Stanton Square

Small Business Support
Village Cafe

District Development
MLK Gateway



KIVA overview

0%

ranging in size from 

$1,000
to

$15,000

at an interest rate of 

12 months
to

36 months

for loan terms of 

Established in 2005 as the world's first personal micro-lending website, Kiva enables everyday people to pool 
small lending contributions to provide financial access to entrepreneurs across the globe. 

KIVA was founded to expand financial access to help underserved communities thrive. KIVA relies on a social 
endorsement model and offers loans:

https://www.kiva.org/


Eligibility
KIVA Loan Eligibility

Demographics
● Borrower must own a business; business must 

be registered in the U.S.
● Borrower must be 18 years or older

Financials - Not currently in bankruptcy or 
foreclosure

Criminal Convictions - No violent or financial criminal 
convictions in the last 5 years

Other - Borrower must have verified PayPal account 
with an attached bank account

LISC Match Eligibility

● Business is accepted as borrower on KIVA 
Platform 

● Business Plan and COVID-19 Survival Plan in 
place 

● Woman and/or Person of Color owned 
businesses

● Business is connected to the community in 
which it operates and employs residents from 
surrounding community

● Business Provides living wages to employees



Process

1

Repayment
12-36 months 

Fundraising
1 - 45 days 

Kiva Review
1 - 3 weeks 

Loan application  link at: 
kiva.org/borrow

In addition to some 
financial questions, we 
ask for a high quality 
photo, personal and 
business story.

Tax returns, bank 
statements and business 
proof aren’t required but 
will help borrowers qualify 
for larger loans approvals.

Kiva reviewers also look at 
social factors to 
determine a borrower’s 
loan size, such as whether 
they have:  

▪Has an online presence for 
their business 

Two different stages:
- Private
- Public 

Repayments can be 
deferred up to 6 months

Repayments are made 
monthly via PayPal. 

Monthly repayments are 
calculated by taking the 
loan amount and dividing 
by the number of months 
in the loan term.

Potential Borrowers 
Referred to LISC

Submit a loan 
application

Introductory phone call to 
determine eligibility for 
LISC Match

If approved, LISC matches 
funds raised
i.e. for $10,000 loan, 
borrower raises $5K, LISC 
contributes $5K

1 5432

Have Questions? Reach out to Bryan Franklin – Bfranklin@LISC.org or 202.739.9260

https://kiva.org/borrow
mailto:Bfranklin@LISC.org


Fundraising – Social Underwriting Process

Private Fundraising Period

● Borrowers invite their friends and family (5-30 
people) to support them with as little as $25 
dollars in a 15 day Private Fundraising Period.

Public Fundraising Period 

● Borrowers have an additional 30 days to 
fundraise for the rest of their loan – from Kiva’s 
global community of 1.6M lenders. 

● Kiva US borrowers have over a 95% chance of 
being fully funded 

● Access to 1.7 million borrowersLoan 
Amount

$1,000 -
$3,000

$3,001 -
$6,000

$6,001 -
$10,000

$15,000

Private 
Donors

5 10 15 30

Have Questions? Reach out to Bryan Franklin – Bfranklin@LISC.org or 202.739.9260

mailto:Bfranklin@LISC.org


Case Study – Village Café

Have Questions? Reach out to Bryan Franklin – Bfranklin@LISC.org or 202.739.9260

The Village DC Established 2018

The Village is a story of three DC 
Natives who came together with 
the goal of creating a place of 
opportunity for themselves and 
others – stemmed from the beliefs 
that the right environments can 
lead to positive impact in people’s 
lives. 

mailto:Bfranklin@LISC.org


hello@givebutter.com

mailto:hello@givebutter.com


Max Friedman
Max Friedman is the Co-Founder and CEO of Givebutter, an 
online fundraising platform that powers donations, 
campaigns, and events for thousands of nonprofit 
organizations. Max co-founded Givebutter in 2016 with the 
goal of combining industry best practices such as peer-to-peer 
with innovative technologies like Venmo and Text-to-Donate. 
Frequently praised for its design and user interface, Givebutter 
has become one of the fastest-growing and best-rated 
nonprofit technology platforms, according to Capterra, 
GetApp, G2, and Software Advice FrontRunners (2020).

Twitter: @max_friedman8
Email: max@givebutter.com

https://givebutter.com/
https://twitter.com/max_friedman8
mailto:max@givebutter.com


“Givebutter” = “A better way to give”

Givebutter — Raise more. Pay less. Give better.

INTRODUCTION



"I think something really unique about our Givebutter 

experience so far is that the platform plays well for 

Millennials in that it’s got the integrations with Venmo, 

PayPal, and all of that kind of stuff.”

The problem: RASA needed a user-friendly platform 

that prioritized digital wallets to make the most of a 

matching gift from the Vernon Davis Foundation… but 

they had no experience crowdfunding.

The solution: RASA used Givebutter’s crowdfunding 

platform to reach their goal in less than 24 hours.

Read the full case study → Campaign →
Website →

How quickly can we get this crowdfunding campaign up?

Will it integrate with everything seamlessly?

How can we make payments and payouts as simple as possible?

RASA Case Study

$72K
Raised

2x
Matched

152
Supporter

s

https://givebutter.com/blog/success-story-rasa-surpasses-fundraising-goal-in-less-than-24-hours-on-givebutter-to-provide-5-000-free-meals-to-medical-workers-and-school-children
https://givebutter.com/rasadc
https://www.rasagrill.com/


“The telethon was the most successful fundraiser we've 

ever hosted in 24 hours across our 12-year history. We're 

so grateful to have been able to livestream it from Zoom 

to our Facebook page, and from our Facebook page to 

Givebutter.”

The problem: Soaring Spirits needed a way to bring 

their community together online and raise funds, fast.

The solution: A two-day, 24-hour telethon that was live 

streamed to their Givebutter fundraising page.

View campaign → View website →

SOARING SPIRITS Case Study

$80K
Raised

24
Hours

1st
Virtual 
event

How long should I live stream for?

Which platform(s) should I use for live streaming

What if I’ve never run a virtual event before?

https://givebutter.com/soaringspirits
https://soaringspirits.org/


The problem: After running their first few events 

through Eventbrite, the team at Kitchen Rodeo started 

looking for a virtual events platform that focused more 

on fundraising to increase donations from their online 

cooking classes.

The solution: Kitchen Rodeo is now hosting 3-4 

private virtual events per week on Givebutter, 

encouraging donations through varied ticket tiers and 

even providing a limited number of free ticket options 

for those impacted by COVID-19.

View campaigns → View website →

KITCHEN RODEO Case Study

$87K
Raised

52
Campaign

s

2k
Supporter

s

How can I continue to engage my donors virtually? 

Should I require payment to attend my virtual event?

What formats work well for smaller events?

https://givebutter.com/KitchenRodeo
https://kitchen.rodeo/


“We have so many people who ask us: ‘What is this 

Givebutter thing that you’re using?’ We love to share it. 

And to have a platform like this at an affordable price is 

just really important, so, thank you!”

The problem: Trinity Habitat needed an affordable, 

functional, and user-friendly fundraising platform.

The solution: For #GivingTuesdayNow, Trinity Habitat 

used Givebutter’s new live streaming features with 

peer-to-peer to host a virtual concert as part of their 

ongoing campaign.

Read the full case study → Campaign →
Website →

Should I use live streaming, pre-recorded video, or both?

Do I need to sell tickets to my virtual event?

How can I incorporate live streaming with peer-to-peer?

Trinity Habitat Case Study

$195K
Raised

2x
Matched

242
Supporter

s

https://givebutter.com/blog/success-story-trinity-habitat-raises-100k-with-givebutter-livestream-team-fundraising
https://givebutter.com/habitat-builds-back
https://trinityhabitat.org/
http://www.youtube.com/watch?v=5aq5-xJJqpU


Examples

Wake Up Local

Lifetime Wells 
International

Trinity Habitat for 
Humanity

SNACC by Faces in 
Between

Delta Phi Epsilon at the 
University of Miami

Families Mentoring 
Families

Camp Fire Tesuya

Youth Philanthropy 
Indianapolis (YoPhI)

Key Features

Team fundraising (P2P)

Personalized pages

Trackable links

Leaderboards

Supporter feed

Donor messages: GIFs, 
drawings, photos, text

Likes & Comments

Social media sharing

Email marketing

Multi-team giving days

Chapter fundraising

Livestream fundraising

+ all features in Collect & 
Platform

LIVE DEMO: demo.givebutter.com/fundraise LEARN MORE: givebutter.com/fundraise

Fun, social, and engaging peer-to-peer fundraising 
campaigns

Products

https://givebutter.com/WakeUpLocal
https://givebutter.com/LifetimeWellsInternational_SixInSix
https://givebutter.com/trinityhabitat
https://givebutter.com/SNACCprogram
https://givebutter.com/DPHIEANAD
https://givebutter.com/HixO13
https://givebutter.com/L7FG2l
https://givebutter.com/YoPhI
https://givebutter.com/features/team-fundraising
https://givebutter.com/features/personalized-pages
https://givebutter.com/features/trackable-links
https://givebutter.com/features/leaderboards
https://givebutter.com/features/supporter-feed
https://givebutter.com/features/custom-donations
https://givebutter.com/features/likes-and-comments
https://help.givebutter.com/en/articles/3471486-sharing-your-campaign
https://givebutter.com/features/automated-donor-invites
https://help.givebutter.com/en/articles/3265131-multi-team-fundraising
https://help.givebutter.com/en/articles/3265130-chapter-nonprofits-national-user-guide
https://givebutter.com/livestream
https://demo.givebutter.com/fundraise
https://givebutter.com/fundraise


hello@givebutter.com

mailto:hello@givebutter.com


Building communities, one small business at a time

honeycombcredit.com

Topiltzin Gomez



Meet Keyla 
and Tim of 
Casa Brasil.



Casa Brasil’s campaign got them more 
than just money

79 investors 

committed to 

their success

Media exposure
(City Paper, Post-

Gazette, Next PGH)

Buzz around 
bar program

Engaged new + 
old customers



Honeycomb helps local businesses 
access capital from their community

We help turn your business’ customers 

and fans into investors



How does it work?

Small business with 6+ months of operating history, a dedicated local following, and a 

capital need between $15,000 and $250,000

Complete your 

application
Pick your term 

sheet

Launch your 

campaign, with 

one-on-one 

support

Tell your story

What we look for

The campaign journey

3-5 year loans at 

5% - 12%

Learn more at honeycombcredit.com/grow



Bringing local investment home

$1.8M+ invested on 
our platform

83
loan 
campaigns

83%
successfully
funded

55%
located in LMI 
communities

25%
minority 
owned

51%
women 
owned

Local investment alert: 8 Myles has just 
launched on Honeycomb!

Learn more at honeycombcredit.com/grow



Loyalty Bonds – Debt Free Capital

Loyalty Bond Program

• Helps businesses raise debt-free capital 
from their community.

• Loyalty bonds are sales of in-store credit 
with a multiple and a maturity date

• If I buy a $100 loyalty bond from my 
favorite business, I will receive $130 in in-
store credit. I’ll receive this in 4 
installments over two years.

• Businesses are giving their customers a 
chance to spend now and receive services 
later.

Kylie of Games Unlimited ran a Loyalty Bond campaign and 

raised $23,935.00 for his Pittsburgh game shop.

Learn more at honeycombcredit.com/loyalty



Building communities, one small business at a time

Topiltzin Gomez

topiltzin@honeycombcredit.com

215-792-4071




